
125 VALLEY RIVER DRIVE, REXBURG, IDAHO 83440

16,375 SF RETAIL END-CAP FOR LEASE

16,375 SQ. FT.

PRIME RETAIL END-CAP 

AMPLE ON-SITE PARKING

NEGOTIABLE RATE & TERMS

HIGH TRAFFIC & VISIBILITY

PYLON & BUILDING SIGNAGE

IMMEDIATE AVAILABILITY 
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FOR LEASE: 16,375 SF

LEASE RATE: Negotiable - Contact Agents 

LOT SIZE: 9.80 Acres

PARCEL NUMBER: RPRXBCA0192115

ZONING: Community Business Center

ACCESS: Multiple Full-Turn Access Points

FRONTAGE: N 2nd East - 23,500 ADT

PARKING: On-Site - Open - Shared 

CO-TENANTS: Hobby Lobby, Shoe Show, & Ross

PROPOSED USES: Retail, Office, Medical, Service Use

LOCKBOX: No, Contact Agents for Tours

LISTING DETAILS

125 VALLEY RIVER DRIVE, REXBURG, ID

RETAIL END-CAP FOR LEASE

1517 WEST HAYS STREET  |  BOISE, ID 83702
  +1 208 975 4447  |  SUMMITCREG.COM

HIGHLIGHTS 

•	 Valley River Retail Center end-cap space available for lease, in a 
growing area of a rural farming community in southeastern Idaho 

•	 Amenities include building and highly visible pylon signage space, 
ample on-site parking, and multiple full-turn access points 

•	 Strong constancy and retail synergy - join Hobby Lobby, Ross, Shoe 
Show, Dollar Tree, Maurices, and McDonald’s 

•	 Potential uses include retail, medical, sale office and other 
professional service type users

•	 High traffic location on North 2nd East - 23,500 average daily 
traffic - one of the main thoroughfares leading to Highway 20 and 
Interstate 15 - Google Map View

16,375 SF AVAILABLE

16,375 SF AVAILABLE

https://summitcreg.com/
https://maps.app.goo.gl/jGMkjzwHjmR15EFi8
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FLOOR PLAN
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125 VALLEY RIVER DRIVE, REXBURG, ID

RETAIL END-CAP FOR LEASE

3 MILE SNAPSHOT 

45,145
POPULATION

11,000
HOUSEHOLDS

$52,805
MEDIAN HH INCOME

$77,608
AVERAGE HH INCOME

14,855
DAYTIME POPULATION

1, 3 & 5 MILE DEMOS & RETAIL DEMAND

1517 WEST HAYS STREET  |  BOISE, ID 83702
  +1 208 975 4447  |  SUMMITCREG.COMSource: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020 geography.
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| 125 Valley River Dr, Rexburg, Idaho, 83440 2 | Rings: 1, 3, 5 mile radiiExecutive Summary

Mortgage Income 1 mile 3 miles 5 miles

2025 Percent of Income for Mortgage 43.0% 50.5% 49.1%

Median Household Income

2025 Median Household Income $57,066 $52,805 $56,419

2030 Median Household Income $63,666 $59,209 $63,598

2025-2030 Annual Rate 2.21% 2.32% 2.42%

Average Household Income

2025 Average Household Income $90,635 $77,608 $81,405

2030 Average Household Income $99,388 $85,568 $90,155

Per Capita Income

2025 Per Capita Income $21,968 $19,569 $20,857

2030 Per Capita Income $24,725 $22,171 $23,733

2025-2030 Annual Rate 2.39% 2.53% 2.62%

Income Equality

2025 Gini Index 51.1 47.4 46.7

Socioeconomic Status

2025 Socioeconomic Status Index 46.5 47.3 47.9

Housing Unit Summary

Housing Affordability Index 57 49 51

2010 Total Housing Units 2,349 8,506 9,793

2010 Owner Occupied Hus (%) 39.1% 36.3% 42.7%

2010 Renter Occupied Hus (%) 60.9% 63.7% 57.3%

2010 Vacant Housing Units (%) 5.8% 5.7% 5.6%

2020 Housing Units 2,712 11,028 12,499

2020 Owner Occupied HUs (%) 31.9% 30.9% 37.8%

2020 Renter Occupied HUs (%) 68.0% 69.1% 62.3%

Vacant Housing Units 9.6% 11.4% 10.5%

2025 Housing Units 3,107 12,500 14,138

Owner Occupied Housing Units 34.8% 32.3% 39.0%

Renter Occupied Housing Units 65.2% 67.7% 61.0%

Vacant Housing Units 10.8% 12.0% 11.1%

2030 Total Housing Units 3,372 13,450 15,284

2030 Owner Occupied Housing Units 1,069 3,958 5,466

2030 Renter Occupied Housing Units 1,885 7,785 8,008

2030 Vacant Housing Units 417 1,708 1,810

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020
geography.

Executive Summary

125 Valley River Dr, Rexburg, Idaho, 83440 2

125 Valley River Dr, Rexburg, Idaho, 83440

Rings: 1, 3, 5 mile radii

Population

1 mile

3 miles

5 miles

2010 Population

7,612

28,306

32,888

2020 Population

11,130

42,723

47,871

2025 Population

11,972

45,145

50,782

2030 Population

12,312

46,618

52,705

2010-2020 Annual Rate

3.87%

4.20%

3.83%

2020-2025 Annual Rate

1.40%

1.06%

1.13%

2025-2030 Annual Rate

0.56%

0.64%

0.75%

Age

2025 Median Age

23.3

23.2

23.3

U.S. median age is 39.1

Race and Ethnicity

White Alone

84.3%

83.4%

84.1%

Black Alone

1.9%

1.8%

1.6%

American Indian Alone

0.7%

0.6%

0.6%

Asian Alone

2.2%

2.4%

2.2%

Pacific Islander Alone

0.5%

0.6%

0.5%

Some Other Race Alone

5.3%

5.4%

5.1%

Two or More Races

5.0%

5.9%

5.8%

Hispanic Origin

10.9%

10.8%

10.4%

Diversity Index

42.3

43.2

42.0

Households

2010 Total Households

2,212

8,023

9,242

2020 Total Households

2,441

9,767

11,185

2025 Total Households

2,773

11,000

12,573

2030 Total Households

2,955

11,742

13,474

2010-2020 Annual Rate

0.99%

1.99%

1.93%

2020-2025 Annual Rate

2.46%

2.29%

2.25%

2025-2030 Annual Rate

1.28%

1.31%

1.39%

2025  Average Household Size

2.73

2.76

2.86

Wealth Index

58

51

57

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020

geography.
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Retail Demand Outlook
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Ring: 3 mile radius

Top Tapestry Segments

Percent
Demographic Summary

2025

2030

College Towns (B2)

31.1%
Population

45,145

46,618

Dorms to Diplomas (B1)

25.6%
Households

11,000

11,742

Flourishing Families (H1)

17.3%
Families

8,560

9,119

Moderate Metros (C6)

7.6%
Median Age

23.2

23.3

Dreambelt (K5)

6.2%
Median Household Income

$52,805

$59,209

2025 Consumer
Spending 2030 ForecastedDemand Projected SpendingGrowth

Apparel and Services

$18,883,571

$22,206,880

$3,323,309

Men's

$3,820,684

$4,491,727

$671,043

Women's

$6,520,063

$7,667,278

$1,147,215

Children's

$2,451,119

$2,884,802

$433,683

Footwear

$4,174,279

$4,908,017

$733,738

Watches & Jewelry

$1,555,403

$1,829,516

$274,113

Apparel Products and Services (1)

$362,022

$425,539

$63,517

ComputerComputers and Hardware for Home Use

$1,905,293

$2,238,794

$333,501

Portable Memory

$38,562

$45,198

$6,636

Computer Software

$152,704

$179,138

$26,434

Computer Accessories

$160,070

$188,050

$27,980

EducationEducational Books/Supplies/Other Expenditures

$947,187

$1,110,942

$163,755

Other School Supplies

$695,594

$818,279

$122,685

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a

national average of 100.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.

| 125 Valley River Dr, Rexburg, Idaho, 83440 2 | Ring: 1 mile radius

Retail Demand Outlook

2025 ConsumerSpending 2030 ForecastedDemand
Projected Spending

Growth

Household Furnishings and Equipment
Household Textiles (13)

$267,960
$313,008

$45,048

Furniture

$1,954,104
$2,284,211

$330,107

Rugs

$85,238
$99,753

$14,515

Major Appliances (14)

$1,031,886
$1,207,727

$175,841

Housewares (15)

$220,655
$257,804

$37,149

Small Appliances

$2,971,645
$3,474,859

$31,111

Luggage

$55,576
$64,984

$9,408

Telephones and Accessories

$188,870
$220,570

$31,700

Household OperationsChild Care

$1,226,767
$1,436,712

$209,945

Lawn/Garden (16)

$1,278,428
$1,498,342

$219,914

Moving/Storage/Freight Express

$308,822
$360,572

$51,750

Housekeeping Supplies (17)

$1,890,244
$2,208,907

$318,663

Insurance
Owners and Renters Insurance

$1,624,364
$1,902,507

$278,143

Vehicle Insurance

$5,016,207
$5,856,561

$840,354

Life/Other Insurance

$1,354,313
$1,586,137

$231,824

Health Insurance

$10,362,325
$12,120,722

$1,758,397

Transportation
Payments on Vehicles excluding Leases

$6,673,161
$7,795,837

$1,122,676

Gasoline, Diesel Fuel, & Electric Vehicle Charging

$7,888,126
$9,209,438

$1,321,312

Vehicle Maintenance and Repairs

$3,087,497
$3,606,978

$519,481

Travel

Airline Fares

$1,783,211
$2,087,546

$304,335

Lodging on Trips

$2,203,223
$2,580,815

$377,592

Auto/Truck Rental on Trips

$266,738
$312,009

$45,271

Food and Drink on Trips

$1,770,501
$2,071,724

$301,223

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a

national average of 100.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.

| 125 Valley River Dr, Rexburg, Idaho, 83440 2 | Ring: 1 mile radiusRetail Demand Outlook

2025 Consumer
Spending

2030 Forecasted
Demand

Projected Spending
Growth

Food $25,578,535 $29,887,618 $4,309,083

Food at Home $16,383,785 $19,144,886 $2,761,101

Bakery and Cereal Products $2,171,447 $2,538,028 $366,581

Meats, Poultry, Fish, and Eggs $3,348,142 $3,911,941 $563,799

Dairy Products $1,665,937 $1,946,798 $280,861

Fruits and Vegetables $2,777,891 $3,247,048 $469,157

Snacks and Other Food at Home (9) $6,420,367 $7,501,071 $1,080,704

Food Away from Home $9,194,751 $10,742,732 $1,547,981

Alcoholic Beverages $1,454,704 $1,701,895 $247,191

Financial

Value of Stocks/Bonds/Mutual Funds $92,001,930 $107,962,233 $15,960,303

Value of Retirement Plans $284,673,164 $334,000,381 $49,327,217

Value of Other Financial Assets $24,644,274 $28,902,089 $4,257,815

Vehicle Loan Amount excluding Interest $8,173,484 $9,541,320 $1,367,836

Value of Credit Card Debt $6,589,601 $7,706,653 $1,117,052

Health

Nonprescription Drugs $426,696 $498,965 $72,269

Prescription Drugs $881,051 $1,029,986 $148,935

Eyeglasses and Contact Lenses $282,887 $330,864 $47,977

Personal Care Products (10) $1,392,185 $1,625,258 $233,073

Smoking Products $1,144,788 $1,333,947 $189,159

Home

Mortgage Payment and Basics (11) $24,303,937 $28,525,896 $4,221,959

Maintenance and Remodeling Services $8,398,157 $9,857,682 $1,459,525

Maintenance and Remodeling Materials (12) $1,408,988 $1,652,836 $243,848

Utilities, Fuel, and Public Services $13,018,349 $15,210,965 $2,192,616

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a
national average of 100.

© 2026 Esri
Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer
Expenditure Surveys, Bureau of Labor Statistics.

2025 Consumer

Spending

2030 Forecasted

Demand

Projected Spending

Growth

Entertainment & Recreation

$8,885,984
$10,391,313

$1,505,329

Fees and Admissions

$1,973,078
$2,309,931

$336,853

Membership Fees for Clubs (2)

$662,391
$775,242

$112,851

Fees for Participant Sports, excl. Trips

$348,658
$408,391

$59,733

Tickets to Theatre/Operas/Concerts

$254,076
$297,230

$43,154

Tickets to Movies

$92,031
$107,464

$15,433

Tickets to Parks or Museums

$87,225
$102,122

$14,897

Admission to Sporting Events, excl. Trips

$198,516
$232,206

$33,690

Fees for Recreational Lessons

$326,449
$382,929

$56,480

Dating Services

$3,732

$4,349

$617

TV/Video/Audio

$2,754,611
$3,218,664

$464,053

Cable and Satellite Television Services

$1,356,959
$1,587,245

$230,286

Televisions

$279,194
$326,140

$46,946

Satellite Dishes

$3,439

$4,007

$568

VCRs, Video Cameras, and DVD Players

$9,252
$10,802

$1,550

Miscellaneous Video Equipment

$86,890
$101,352

$14,462

Video Cassettes and DVDs

$11,609
$13,550

$1,941

Video Game Hardware/Accessories

$126,792
$147,722

$20,930

Video Game Software

$74,142
$86,306

$12,164

Rental/Streaming/Downloaded Video

$474,147
$553,445

$79,298

Installation of Televisions

$3,012

$3,535

$523

Audio (3)

$323,608
$378,069

$54,461

Rental of TV/VCR/Radio/Sound Equipment

$959

$1,115

$156

Repair of TV/Radio/Sound Equipment

$4,608

$5,376

$768

Pets

$2,275,292
$2,660,342

$385,050

Toys/Games/Crafts/Hobbies (4)

$413,502
$483,145

$69,643

Recreational Vehicles and Fees (5)

$360,276
$422,243

$61,967

Sports/Recreation/Exercise Equipment (6)

$562,688
$657,736

$95,048

Photo Equipment and Supplies (7)

$158,942
$185,822

$26,880

Reading (8)

$288,107
$336,937

$48,830

Live Entertainment-for Catered Affairs

$43,732
$51,259

$7,527

Rental of Party Supplies for Catered Affairs

$55,756
$65,234

$9,478

| 125 Valley River Dr, Rexburg, Idaho, 83440 2 | Ring: 1 mile radius

Retail Demand Outlook

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a

national average of 100.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.
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Top Tapestry Segments

Percent
Demographic Summary

2025

2030

College Towns (B2)

54.1%
Population

11,972

12,312

Moderate Metros (C6)

19.1%
Households

2,773

2,955

Dreambelt (K
5)

13.7%
Familie

s

2,087

2,219

City Greens (K6)

10.6%
Median Age

23.3

23.4

Flourishing Familie
s (H1)

1.3%
Median Household Income

$57,066

$63,666

2025 Consumer

Spending

2030 Forecasted

Demand

Projected Spending

Growth

Apparel and Services

$5,550,111

$6,484,568

$934,457

Men's

$1,110,541

$1,297,195

$186,654

Women's

$1,922,384

$2,246,169

$323,785

Children's

$729,089

$851,980

$122,891

Footwear

$1,234,481

$1,442,233

$207,752

Watches & Jewelry

$450,125

$526,113

$75,988

Apparel Products and Services (1)

$103,491

$120,878

$17,387

Computer

Computers and Hardware for H
ome Use

$547,893

$639,756

$91,863

Portable Memory

$10,441

$12,166

$1,725

Computer Softw
are

$43,680

$50,948

$7,268

Computer Accessories

$46,236

$53,990

$7,754

Education

Educational Books/Supplies/Other Expenditures

$254,562

$296,666

$42,104

Other School Supplies

$200,130

$233,795

$33,665

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a

national average of 100.

© 2026 Esri

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer

Expenditure Surveys, Bureau of Labor Statistics.
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125 VALLEY RIVER DRIVE, REXBURG, ID
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  +1 208 975 4447  |  SUMMITCREG.COM

10 MINUTE SNAPSHOT 

44,525
STRONG POPULATION

10,777
HOUSEHOLDS

$51,848
MEDIAN HH INCOME

$76,472
HIGH AVERAGE HH INCOME

14,964
DAYTIME POPULATION

5, 10 & 15 MINUTE DEMOGRAPHICS

10 MINUTES

5 MINUTES

15 MINUTES

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020 geography.
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| 125 Valley River Dr, Rexburg, Idaho, 83440 2 | Drive time: 5, 10, 15 minute radiiExecutive Summary

Mortgage Income 5 minutes 10 minutes 15 minutes

2025 Percent of Income for Mortgage 40.2% 50.7% 45.4%

Median Household Income

2025 Median Household Income $60,449 $51,848 $58,944

2030 Median Household Income $66,528 $57,491 $65,840

2025-2030 Annual Rate 1.93% 2.09% 2.24%

Average Household Income

2025 Average Household Income $90,552 $76,472 $81,870

2030 Average Household Income $99,541 $83,883 $90,553

Per Capita Income

2025 Per Capita Income $20,845 $19,313 $21,484

2030 Per Capita Income $23,497 $21,772 $24,369

2025-2030 Annual Rate 2.42% 2.43% 2.55%

Income Equality

2025 Gini Index 49.4 47.3 45.5

Socioeconomic Status

2025 Socioeconomic Status Index 45.3 47.1 47.9

Housing Unit Summary

Housing Affordability Index 61 49 55

2010 Total Housing Units 3,137 8,540 11,366

2010 Owner Occupied Hus (%) 37.3% 36.4% 48.3%

2010 Renter Occupied Hus (%) 62.7% 63.5% 51.7%

2010 Vacant Housing Units (%) 5.2% 5.6% 5.7%

2020 Housing Units 3,523 10,985 14,197

2020 Owner Occupied HUs (%) 33.2% 30.4% 43.0%

2020 Renter Occupied HUs (%) 66.8% 69.5% 57.0%

Vacant Housing Units 10.0% 11.5% 10.0%

2025 Housing Units 3,940 12,257 15,973

Owner Occupied Housing Units 35.5% 30.9% 44.2%

Renter Occupied Housing Units 64.5% 69.1% 55.8%

Vacant Housing Units 10.9% 12.1% 10.4%

2030 Total Housing Units 4,256 13,125 17,230

2030 Owner Occupied Housing Units 1,377 3,674 6,985

2030 Renter Occupied Housing Units 2,345 7,776 8,326

2030 Vacant Housing Units 534 1,675 1,919

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020
geography.

Executive Summary

125 Valley River Dr, Rexburg, Idaho, 83440 2

125 Valley River Dr, Rexburg, Idaho, 83440

Drive time: 5, 10, 15 minute radii

Population

5 minutes

10 minutes

15 minutes

2010 Population

10,258

28,560

37,730

2020 Population

15,028

42,672

52,951

2025 Population

15,873

44,525

56,256

2030 Population

16,238

45,782

58,456

2010-2020 Annual Rate

3.89%

4.10%

3.45%

2020-2025 Annual Rate

1.05%

0.81%

1.16%

2025-2030 Annual Rate

0.46%

0.56%

0.77%

Age

2025 Median Age

23.2

23.2

23.5

U.S. median age is 39.1

Race and Ethnicity

White Alone

83.7%

83.1%

84.0%

Black Alone

2.1%

1.8%

1.5%

American Indian Alone

0.8%

0.6%

0.6%

Asian Alone

2.3%

2.4%

2.0%

Pacific Islander Alone

0.6%

0.6%

0.5%

Some Other Race Alone

5.6%

5.6%

5.5%

Two or More Races

5.1%

5.9%

5.9%

Hispanic Origin

11.0%

11.0%

10.8%

Diversity Index

43.2

43.9

42.4

Households

2010 Total Households

2,974

8,058

10,720

2020 Total Households

3,170

9,719

12,788

2025 Total Households

3,512

10,777

14,307

2030 Total Households

3,722

11,450

15,311

2010-2020 Annual Rate

0.64%

1.89%

1.78%

2020-2025 Annual Rate

1.97%

1.99%

2.16%

2025-2030 Annual Rate

1.17%

1.22%

1.37%

2025  Average Household Size

2.77

2.76

2.90

Wealth Index

59

50

58

© 2026 Esri

Source: Esri forecasts for 2025 and 2030. U.S. Census 2010 and 2020 Census data converted by Esri into 2020

geography.
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5, 10 & 15 MIN DRIVE-TIME DEMOS
CLICK BELOW TO VIEW

COMMUNITY SUMMARY
CLICK BELOW TO VIEW
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125 VALLEY RIVER DRIVE, REXBURG, ID

RETAIL END-CAP FOR LEASE

REXBURG REGIONAL INFORMATION

1517 WEST HAYS STREET  |  BOISE, ID 83702
  +1 208 975 4447  |  SUMMITCREG.COM

YOUR FIRST STOP ON THE ROAD TO ADVENTURE
Stopping in Rexburg, Idaho, on the way to more adventures offers a 
charming pause in the journey. Nestled amidst picturesque landscapes, 
this small town is a gateway to natural wonders and outdoor activities. 
Visitors can explore the local culture, savor delicious cuisine, and enjoy 
the warm hospitality of the community. With the majestic Teton Range 
and Yellowstone National Park within reach, Rexburg provides the perfect 
blend of relaxation and excitement, setting the stage for unforgettable 
experiences ahead.

AREA ATTRACTIONS

Rexburg’s area attractions include the scenic St. Anthony Sand Dunes, the 
historic Yellowstone Bear World, and the breathtaking beauty of the nearby 
Grand Teton and Yellowstone National Parks.
https://rexburgchamber.org/visit-rexburg/area-attractions/

LOCAL PARKS

Rexburg’s parks, such as Porter Park and Nature Park, offer serene green 
spaces, family-friendly amenities, and picturesque walking trails, perfect 
for relaxation and outdoor activities.
https://rexburgchamber.org/visit-rexburg/local-parks

REXBURG RESOURCES 
https://rexburgchamber.org/visit-rexburg/rexburg-resources

Information Gathered from the  
Rexburg Chamber of Commerce:

https://rexburgchamber.org/

https://summitcreg.com/
 https://rexburgchamber.org/visit-rexburg/area-attractions/ 
https://rexburgchamber.org/visit-rexburg/local-parks 
https://rexburgchamber.org/visit-rexburg/rexburg-resources
https://rexburgchamber.org/


125 VALLEY RIVER DRIVE, REXBURG, IDAHO 83440

16,375 SF RETAIL END-CAP FOR LEASE

1517 WEST HAYS STREET  |  BOISE, IDAHO 83702  |  +1 208 975 4447  |  SUMMITCREG.COM

LEANN HUME, CCIM, CLS, CRRP
Executive Director

+1  208 890 1089 
leann@summitcreg.com

JULIE KISSLER
Associate Director
+1  208 794 2746 

julie@summitcreg.com

ANDREA NILSON
Executive Director 
+1  208 890 4028 

andrea@summitcreg.com
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